
How universities are building strong brand reputations

Description

Rankings, ratings and crisis response: the short and long-termÂ impactÂ onÂ a universityâ??s 
brand reputation.Â 

A universityâ??s brand reputationÂ can be described asÂ the way in which outsiders perceiveÂ an 
institutionâ??sÂ identity, character andÂ message.Â Â 

Having a strong brand reputation can help a university stand out from the competition and attract 
talented staff, students and stakeholders.Â Â 

There are many factors that can strengthen the branding of an institution,Â from choice of marketing 
imagery, design and messageÂ toÂ academic prestige and strengthÂ in particularÂ areasÂ ofÂ the 
higherÂ education experience.Â Â 

The coronavirus pandemic has been an incredibly challenging time for both staff and 
students,Â withÂ both demographicsÂ facingÂ significant changes includingÂ aÂ rapid transition to 
online learning and international travel restrictionsÂ disrupting study abroad plans.Â Â 

The wayÂ in whichÂ a universityÂ has supported its current and prospective students, as well as 
academic and non-academic staff, will have a significant impact onÂ howÂ that institution 
isÂ perceived.Â Â 

For example,Â whenÂ COVID-19 was first beginning toÂ take hold,Â theÂ University of Melbourne
Â was reported to have reimbursed â??studentsâ?? flight, accommodation and remote study 
expensesâ?• toÂ help those stranded in ChinaÂ as a result ofÂ the travel ban.Â Â 

Conversely, as the coronavirus pandemic evolved, some students reported feeling â??abandoned
â?•Â byÂ their universities, due toÂ poor experiences with online learningÂ and a lack ofÂ 
mentalÂ health support.Â Â 

Insights from theÂ 2021 QS International Student SurveyÂ (ISS)Â reflectÂ mixed experiences.Â The 
data shows howÂ 44Â percentÂ of prospective international studentsÂ surveyedÂ foundÂ the support 
they received during the coronavirus pandemicÂ to beÂ moderately effective,Â 10Â percent found 
itÂ to beÂ extremely effective,Â whileÂ a disappointing 10Â percentÂ foundÂ itÂ not at all effective.
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https://www.theguardian.com/world/2020/feb/26/australian-university-offers-up-to-7500-to-students-stranded-in-china-by-coronavirus-travel-ban
https://inews.co.uk/opinion/university-students-abandoned-pandemic-refunding-tuition-fees-965943
https://www.theguardian.com/australia-news/2020/dec/02/up-to-50-of-university-students-unhappy-with-online-learning-regulator-finds
https://www.pinsentmasons.com/out-law/news/universities-mental-health-support-under-increasing-covid-pressure
https://www.qs.com/portfolio-items/international-student-survey-2021/?utm_source=Website&utm_medium=blog&utm_campaign=strong brand reps


Â 

AlthoughÂ a universityâ??s brand reputation can be affected in the short term by its response in a 
crisis,Â its long-term reputationÂ is also heavilyÂ tied up inÂ itsÂ performance in university rankings 
and ratings.Â Â 

QS proudly provides institutions with insightsÂ into their academic performance andÂ how they 
areÂ perceivedÂ among employers,Â twoÂ factors that contribute to a 
universityâ??sÂ overallÂ brandÂ reputation.Â Â Â 

For example, according to theÂ 2021Â ISS,Â both employee reputation and academic performance 
play a significant role in a studentâ??s decision to attend a university.Â Â 

The dataÂ revealed thatÂ 56% of respondents look for a high graduate employment rate when 
assessing an institutionâ??s graduate outcomes.Â 

Other considerations include whether an institution is ranked well overall in independent rankings 
(60%) and whether the university has received recognition of its teaching quality via a country-wide 
measurement scheme (60%).Â 

ForÂ furtherÂ insight intoÂ how QS determines academic reputation and employer reputation, and how 
these impact rankings, please download ourÂ two reports:Â Academic Reputation Tracking: Your Top 
10 Questions AnsweredÂ andÂ Employer Reputation Tracking: Your Top 10 Questions Answered.Â 
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https://www.qs.com/portfolio-items/academic-reputation-tracking-your-top-10-questions-answered/?utm_source=Website&utm_medium=blog&utm_campaign=brand rep
https://www.qs.com/portfolio-items/employer-reputation-tracking-your-top-10-questions-answered/?utm_source=Website&utm_medium=blog&utm_campaign=brand rep

